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 QUICK FACTS
 Format: Blended*

 Language: English

 Intakes: June and November

 Duration: 13 months

 Location: Madrid, Singapore, Providence, Sao Paulo and Online

 URL: www.ie.edu/gxmba

*Combines Face-to-face and Online interactive periods



“A global view of business”
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Santiago Íñiguez 
Dean, IE Business School

At IE Business School, innovation is a way of 
life. For over three decades, we have prepared 
managers and entrepreneurs for a world that 
is constantly changing, a world in need of 
leaders whose innovative thinking turns 
challenges into opportunities. More than 
40,000 alumni have lived the IE experience 
and now hold management positions in more 
than 100 countries; a dense network of IE 
ambassadors spanning five continents.

If I had to state what differentiates IE 
Business School, I would without a doubt 
say that it is how our programs bring together 

incredibly diverse groups of students and faculty in an intensive learning 
experience, against the backdrop of a major European capital city. Our 
learning model puts students at the center, is eminently practical 
and ensures that students acquire not only the technical know-how 
but also the mindset and interpersonal skills that are essential for a 
successful professional career. Add to this our strong ties to the business 
community and you have all the ingredients for a program that optimally 
prepares graduates for a demanding global job market.

This is how we recreate the IE experience each day, with the work 
and enthusiasm of all those who form part of the IE Business School 
community. It’s an experience that has positioned us as an innovative 
and entrepreneurial school consistently ranked among the very best 
in the world. A school that forms opinions. A school that makes a 
difference.

A WORD FROM OUR DEAN
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THE GLOBAL EXECUTIVE MBA ADVANTAGE



As the world around us evolves at an awesome 
rate, how should business leaders keep pace? 
At IE Business School, innovation is part of the 
DNA. As the world changes, IE helps executives 
move with it. 

The Global Executive MBA offers a truly global 
window to the business world, adding important 
aspects on Asian and Latin American markets, 
entrepreneurship, the liberal arts and sustainable 
development to the traditional MBA. 

IE Business School’s renowned blended 
methodology fuses face-to-face periods in Brazil, 
Singapore, Spain and the USA with interactive, 
online learning, so that standout professionals 
around the globe can stay connected, without 
leaving their jobs. 

The result? An intensive, global, high-impact 
Executive MBA in 13 months. And with a select 
class of experienced professionals from varying 
industries and functions, as the world evolves, 
our view of business evolves with it.

The Global Executive MBA: in the place, in the 
moment, in the market.
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The Global Executive MBA is a 13-month, dynamic 
program designed to provide participants with a 
global view of business. In today’s fast-changing 
environment, IE Business School seeks to provide 
students with the edge in the business world, 
through a program that promotes creativity, 
entrepreneurship and ideas from around the 
globe. 

IE’s blended learning methodology (part face-to-
face, part online) allows us to unite experienced 
executives from diverse backgrounds, industries 
and cultures in the spirit of learning, open-
mindedness and debate. Our diverse classes will 
build together a global view of business, develop 
a strategic mindset and gain an understanding of 
the latest management tools required by a leader 
in today’s fast-moving business world.

PROGRAM OVERVIEW 



Looking for a direct and immediate effect of 
the IE MBA on your the professional life is 
the first mistake. The second mistake is not 
taking advantage of the tools provided by the 
program, to generate added value to your career 
development. Generating smart networking is 
the key and IE had the right tools to develop it 
efficiently and across all types of markets.

Tiago Gaspar
Senior Manager  

Ernst & Young, Brazil
Nationality: Portugal
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CURRICULUM

The combination of world 
class professors and senior 
fellow students really provided 
superior value for me.

Jacob Moe
Chief Commercial & Operations Officer

Damco, South Africa
Nationality: Denmark

Pre-Program (Online) 
 

Financial Accounting



14 MonThs

Management skills & Leadership Development

World Awareness seminars

Careers Management Track (+ Executive Coaching)

Corporate 
Governance, Ethics 

& Sustainability 

Leading People in Organizations

Entrepreneurship
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TERM 1

•	Financial Accounting

•	Cost Accounting

•	Fundamentals of Marketing 
Management

•	Strategy

•	Economic Environment & 
Country Analysis

TERM 2

•	Financial Management

•	Global Operations & Supply  
Chain Management

•	Informations Systems 
Management

•	Strategic Management

TERM 3

•	Corporate Finance

•	Managing Human Talent

•	Marketing Strategy & Plan

•	Management Control

* Please note locations are subject to change
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PRE-PROGRAM: ONLINE
An introductory course in Financial Accounting is 
available to students one month prior to program 
commencement. This pre-program is designed to 
equip participants with the foundation and basic 
concepts of the subject. The course is aimed at 
participants who have professional careers outside 
of the financial realm and at those who would like to 
refresh their basic technical skills in the area.

The pre-program is obligatory and conducted online, 
not requiring the student’s presence in Madrid. All 
students are required to participate.

CORE MBA
Core MBA courses train students in the main areas 
of business management: Accounting, Economics, 
Finance, Human Resources & Organizational 
Behavior, Information Systems, Marketing, and 
Operations & Supply. These courses lay the foundation 
for integration across the functional areas of business, 
as executives develop their general management, 
strategic management and leadership skills.

ENTREPRENEURSHIP
Spanning the second part of the program, the Entrepreneurship track provides students with the 
opportunity to develop a compelling business model, by presenting it to a jury of investors from both 
emerging markets as well as sophisticated venture capitalists from Europe and the United States.  

Students are encouraged to come up with new venture ideas, form teams with colleagues and spend 
several months developing business models that are “investor ready.” For many, the culmination of 
this exercise is a reality check of their business models, for others it is the beginning of turning these 
ideas into their future entrepreneurial new ventures. 

This module combines an experienced, academic methodology with the rigor of developing a business 
plan that is presented to a final jury consisting of entrepreneurs, industry experts and investors.



LEADERSHIP DEVELOPMENT
The Global Executive MBA Leadership Development program seeks to promote the skills and capacities 
for managing people in international environments, preparing participants to assume leadership 
positions over geographically distributed teams and to lead their organizations ethically, innovatively 
and creatively in times of awesome change and opportunity. 

Several components form the backbone of the Leadership Development program: executive coaching, 
self-assessment & executive workshops contribute to enhance self-awareness and development of 
leadership potential in students.

Leadership is a transversal component of the Global Executive MBA, explored not just in this part of 
the program, but within the core MBA courses as well. 
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The program has been a positive challenge 
to grow both professionally and personally 
through a unique opportunity to share 
and learn in multi-disciplinary and multi-
cultural teams.

Isabel Cristina Mejía
Gas Marketing Analyst  

Chevron Petroleum, Colombia
Nationality: Colombia



PROGRAM METHODOLOGY

The Global Executive MBA employs a practical educational approach based largely on the use of the 
Case Method. The different subjects are studied through the use of real business cases, presented and 
discussed during class sessions by the students themselves under the guidance of the professor. This 
methodology introduces students to the main problems companies face, allowing the development of 
decision-making abilities.
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June  Intake (13 months)

Residential 
Period 1

Madrid

Residential 
Period 2

sao Paulo

Residential 
Period 3

UsA

Residential 
Period 4

singapore

Residential 
Period 5

Madrid

The Global Executive MBA is an intensive, 13-month, blended MBA program offering part face-to-
face, part online interactive learning. With face-to-face periods in spain, singapore, UsA and Brazil, 
this program offers a truly global window to the business world, adding important components 
on Asian markets, sustainable development and the liberal arts to the traditional MBA. 

PROGRAM FORMAT



Online, interactive learning periods occur between each face-to-face module, ensuring continued 
learning and connection between classmates for the duration of the program.

November and June intakes differ slightly in the structure of their locations. This is to ensure 
that both program cohorts will meet, network and benefit from shared sessions in at least one 
of the residential modules.

november Intake (13 months)

Residential 
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Residential 
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Residential 
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BLENDED LEARNING
Given the program’s blended nature, participants are able to follow the program 
regardless of their geographic location, travel schedules and work commitments.

The Global Executive MBA can be divided into two main parts, the first dealing 
with business fundamentals and the second with integrating the functional areas 
of business. The executive design allows participants to implement new knowledge 
and skills immediately in their everyday workplace.



The Global Executive MBA student experience 
will revolve around IE’s online learning platform: 
the IE Virtual Campus. For over a decade, IE 
has been investing and adapting its platform 
to efficient, effective executive learning. Among 
many important functions, this platform hosts 
important program information, materials, 
faculty details, class forum, and private team 
forum.

Online learning sessions last for one week and 
comprise 3 main phases: 

I. Individual preparation: reading cases, 
chapters, technical notes, etc.

II. Group discussion and assignment: Case 
discussion and completion of the group 
assignment as indicated by the professor.

III. Class forum: Case discussions last from 
Tuesday to Friday each week, allowing 
students and professors time to read and 
assimilate the opinions posted before 
submitting their own well-thought-out  
comments to the forum. Several discussions 
are held in parallel, facilitating links among 
the different aspects under discussion, thus 
enriching the learning process.

During online learning periods, three online 
sessions are usually scheduled per week, 
requiring commitment, organization and 
participation from all students.

Students typically dedicate at least 25 hours a 
week to the Global Executive MBA during the 
online learning periods.

INTERACTIVE, 
ONLINE LEARNING
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GLoBAL ThEMEs

The face-to-face periods allow participants to work with 
concepts and skills that require physical presence, contact 
with the professors and contact between participants. In 
the spirit of our blended learning model, each face-to-face 
period away from Madrid will combine a small number 
of traditional class sessions taught by IE faculty, classes 
with local experts, as well as company visits and cultural 
activities. 

Our modules in Singapore, USA and Brazil each bring 
something specific to this Executive MBA that we believe 
will benefit today’s global executive. Asian and Latin 
American market insight, ‘beyond business’ content and 
emerging economy perspectives are relevant to the global 
marketplace and are integral to forming a global view of 
business.

FACE-TO-FACE SESSIONS



An Asian Perspective

•	Location: Singapore*

•	In	partnership	with	SMU	faculty,	
pan-Asian companies and 
business leaders

•	SMU	(Singapore	Management	
University)

•	Understanding	how	business	is	
evolving in Asia and how to be a 
part of it

A Beyond Business Perspective

•	Location:		Providence,  
 Rhode Island*

•	In	partnership	with	Brown	
University, Ivy League, leader  
in the liberal arts

•	Psychology,	Political	Economy,	 
Art, Humanities

•	Developing	more	effective	
global leaders through a greater 
awareness of the world around 
them

An Emerging Economies Perspective

•	Location:	Sao Paulo*

•	In	partnership	with	Insper	Institute	
of Education and Research faculty, 
local businessmen and political 
leaders

•	Emphasis	on	the	twin	challenges	
of sustainable development and 
overcoming social inequality

•	Networking	across	the	June	and	
November cohorts

*Locations subject to change
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WHO IS THIS PROGRAM FOR?



We seek dynamic, experienced and professional 
candidates with open minds and proven 
professional growth, from varying industries and 
academic backgrounds. Interpersonal skills are 
also very important to the class dynamic. 

To be considered for admission, a candidate 
must have successfully completed the following 
prior to submission:

•	A	Bachelor’s	degree	at	an	accredited	college/
university or equivalent. 

•	 A	 minimum	 of	 ten years professional 
experience, including three years managerial 
experience. 

•	 A	 complete	 application	 for	 evaluation	 by	
the Admissions Committee, including all 
supporting documents.
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PROGRAM PARTICIPANTS
Global Executive MBA participants are professionals with extensive experience from a wide range of 
functional backgrounds, industries and geographical locations. 

People skills are very important to the class dynamic. Open minds, international experience, charisma 
and an element of humility, as well an entrepreneurial streak are important traits in our students and 
are highly valued at IE Business School.



Class size  32 participants

Countries 25

Expats 47%

Age 
Average 38 

Professional experience 
Average 15 years

Gender Distribution

Male 75%

Female  25%

nationalities

Ukraine 

Pakistan 

USA 

UAE 

Mexico 

Qatar 

Spain

Switzerland

Lebanon 

Portugal 

Japan 

Romania 

            Tourism &
Hospitality 

Tech 

Telecom 

Pharmaceutical  

Retail 

             Professional
 Services 

                     Publishing 
 Communications 

 Afganistan
 Azerbaijan
 Belgium
 Canada
 Chile

 Russia

 China

 Egypt

 Hong Kong

 France

 Denmark

 Germany
 Italy

 Banking - Financial  
 Services

 Nonprofits and Social 
 Enterprises

 Construction

 Energy

 Consumer Products

 Manufacturing

Industries
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If you think that the Global Executive MBA is right for you, 
start your online application at www.ie.edu/app.

HOW TO APPLY 

APPLICATION DEADLINES

It is extremely important that you manage the timing of your application carefully and submit 
a complete application. IE Business School operates on a rolling admission process. As 
such, there is no explicit deadline for applications for a particular intake.

However, given the limited number of 
places in the program and the diverse 
student body, we recommend that you 
initiate the application process as far 
in advance as possible, roughly six 
months before the program starts. 
This is especially important if you plan 
on applying for a scholarship.



SUPPORTING DOCUMENTATION

A completed application to IE’s Global Executive MBA program consists of:
•	Completed	application	form	in	English	
•	3	Application	Essays	(250	-	500	words	each)	
•	A	one	or	two-page	curriculum	vitae	/	resume
•	Two	professional	letters	of	reference
•	A	company	letter	to	evidence	current	position
•	An	organizational	chart	detailing	your	reporting	position	within	the	company
•	Official	university	transcripts	(certified	translation	into	English	or	Spanish)
•	Copies	of	any	supporting	documents	that	you	feel	may	contribute	to	your	application	(as	applicable)	
•	Application	fee,	125	Euros	
•	Copy	of	current	passport	
•	1	passport-size	digital	photo	

We look forward to hearing from you!

Global Executive MBA     / 31



IE is accredited by the world’s three leading accreditation bodies.

EQUIS 
European Quality Improvement System

AMBA 
Association of MBA’s

AACSB International 
Association to Advance 

Collegiate Schools of Business

IE BUSINESS SCHOOL RANKINGS



IE Business School shapes leaders that promote innovation and change 
in organizations, equipping directors with an entrepreneurial mindset that 
generates employment, wealth and social well-being. Founded in 1973, the 
school has undergone a rapid process of growth and internationalization 
and is now recognized as one of the world’s leading business schools. 

IE Business School is recognized by the international press, which ranks IE 
as a leading international business school.

INTERNATIONAL RECOGNITION

•  Distance Learning -  Executive MBAs 
 1st worldwide February, 2010
•  Executive MBAs 
 2nd worldwide July, 2013

Economist Intelligence Unit

•  MBAs 
 1st worldwide September, 2009

Wall Street Journal

•  Distance Online MBA 
 1st worldwide Enero, 2014

QS

•  Non-US MBAs Schools 
 5th worldwide October, 2013

Forbes

• MBAs
5th worldwide May, 2013

América Economía

•  Business Schools  
 1st in Europe, 3rd worldwide September, 2011

Aspen Institute

•  Non-US Business Schools  
 3rd worldwide November, 2012
•  Executive MBA Programs  
 7th worldwide November, 2013

Bloomberg Businessweek

Financial Times
• European Business Schools 
 1st in Europe December, 2013
•  Online MBA 
 1st worldwide March, 2014
•  Masters in Finance 
 3rd worldwide June, 2013
•  MBAs  
 5th in Europe, 13th worldwide January, 2014
•  Masters in Management 
 5th worldwide September, 2013
•  Executive MBAs 
 4th in Europe, 15th worldwide October, 2013
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IE BUSINESS SCHOOL
T: + 34 915 689 610
blended.programs@ie.edu

Admissions Department
Maria de Molina, 11
Madrid, Spain

FoLLoW Us

INTERNATIONAL OFFICES

Argentina & Uruguay -  
Buenos Aires
argentina@ie.edu
uruguay@ie.edu

Australia & new Zealand -  
sydney
australia@ie.edu

Brazil - sao Paulo
brasil@ie.edu

Chile - santiago de Chile
chile@ie.edu

China - shanghai
china@ie.edu

Ecuador - Quito
ecuador@ie.edu

France, Monaco - Paris
france@ie.edu

Germany, switzerland & Austria - 
Munich
germany@ie.edu

India & south Asia -  
Mumbai
india@ie.edu

Italy, Croatia & slovenia
italia@ie.edu

Japan - Tokyo
japan@ie.edu

nigeria - Lagos
nigeria@ie.edu

Peru, Bolivia & 
Paraguay - Lima
peru@ie.edu
bolivia@ie.edu
paraguay@ie.edu

Portugal - Lisbon
portugal@ie.edu

Russia & Ukraine -  
Moscow
russia@ie.edu
ukraine@ie.edu

singapore & southeast 
Asia - singapore
singapore@ie.edu
southeastasia@ie.edu

south Korea - seoul
korea@ie.edu

Turkey - Istanbul
turkey@ie.edu

UAE, Qatar, Bahrain, Kuwait  
& Iran - Dubai
uae@ie.edu

UK & Ireland - London
uk@ie.edu

UsA & Canada
Los Angeles
westcoast@ie.edu
Miami
southusa@ie.edu
new York
northeast@ie.edu

Venezuela - Caracas
venezuela@ie.edu 

IE CEnTERs
IE Bogota Center / 
Bogota - Colombia
colombia@ie.edu
centroamerica@ie.edu

IE Miami Center /  
Miami - UsA
southusa@ie.edu

IE Mexico Center / 
Mexico City - Mexico
mexico@ie.edu 

IE new York Center / 
new York - UsA
northeast@ie.edu

CAMPUsEs In sPAIn
Madrid & segovia
iespain@ie.edu












